
Message from the CEO
During the last quarter, Power Tech has undertaken various commercial

achievements that confirm the accuracy of our business model. Our goal

is to gain quick access to major markets by forming alliances with first-

rate partners that have widespread, strong and renowned marketing and

distribution networks. In the future, we intend to continue developing

other promising markets in different regions of the world by applying

this same commercial development strategy. 

We begin the year 2008, and the second quarter of our fiscal year, with a

great deal of confidence and optimism. With the anticipated growth in

our revenues, we should start to harvest the fruits of our efforts in the

coming quarters. This would provide a new source of motivation to firmly

maintain our focus on our development and growth objectives.
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Company Profile

PowerTech is the only company in the world that offers a percussion

bucket for the construction, demolition, aluminum, mining, tunnel

digging, forestry and military industries. PowerTech’s percussion bucket,

commercialized under the PicBucket and PicHammer brand names, is

a technological breakthrough that combines the power of a hydraulic

hammer with the stripping force and maneuverability of a conventional

bucket. 

This innovative technology, protected internationally by three patents,

enables owners of excavators to realize substantial productivity gains in

the execution of various construction tasks, especially with respect to

excavation, demolition, stripping, backfilling and compacting. 
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December 31, 2007 December 31, 2006
Revenues

Net Loss

Basic and Diluted loss per share

Total Assets

Inventories

Cash on hand

84,932 $

(571,510 $)

(0,02)

2,212,399 $

892,337 $

566,596 $

35,938 $

(810,398 $)

(0,03)

2,677,120 $

1,160,592 $

586,993 $

Selected Financial Information

Highlights of 2007

OEM agreements: strong and recurring revenues

Through its agreement with NPK, PowerTech has delivered the first

trial units under the NPK name of its PicBucket 2000 Series, which

is made for small-sized backhoes and excavators. In accordance with

the agreement signed with NPK, a world leader in the construction

equipment industry, PowerTech’s multi-functional buckets will be

marketed under the NPK brand name in the United States, Mexico

and Latin America. As we head into 2008, we are focusing on

establishing additional OEM agreements, which could have a positive

impact on our financial results in the short term. 

Distribution agreements: strategic growth leverage

The establishment of a network of authorized PowerTech distributors

will also be powerful leverage for the Company’s business

development. PowerTech has set up some key new agreements in

Canada, notably with the companies Creighton Rock and Drill and

Champion Road Machinery in the Ontario market.

Order book

The Company’s existing sales team continues to focus on the

development and completion of sales opportunities.  Progress

continues to be made adding new distributors and partners that can

present Power Tech’s technology to much larger audiences.  As more

and more sales opportunities are added to the growing backlog, the

growth in revenue should stabilize and become more predictable.  As

of January 10, 2008, the order book of the Company was at $1.2

million, almost $550,000 more than revenues earned in the last fiscal

year.
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